
Source of Sources
sourceofsources.com
Weekday emails organized 
by categories

MONITORING

Qwoted 
qwoted.com
Subject-focused email 
outreach database

HARO
helpareporter.com
Weekday emails organized 
by categories

#JournoRequest 
Social media hashtag
Searchable on social 
media, mainly U.K. media

PUBLICITY FOR NONFICTION BOOKS

Ian MacAllen is the author of Red Sauce: How Italian Food Became American.  He is a regular 
contributor to the Chicago Review of Books, and writes about food at All The Things We Eat and 
Red Sauce America. He is the founder of Design Is The Message, a design-forward marketing 
agency specializing in professionals, nonprofits, and small businesses.

DESIGN 
IS THE 

MESSAGE( )
www.designisthemessage.com

BROOKLYN, NEW YORK

AVAILABILITY

HARO
helpareporter.com
Weekday emails organized 
by categories

Qwoted 
qwoted.com
Database for journalists

Featured 
featured.com
Subject-focused email 
outreach database

Response Source 
responsesource.com
Paid U.K. focused Database 

PITCHING 
STRATEGY

Proximity
Geographic 
relevance

About a place, in, 
from a place

Timeliness

Of the moment

Seasons, holidays

Immediacy

Trending topics

Current events, viral 

moments

Magnitude
Large impact

Significant effects

Conflict
Opposition viewpoints
Create a reason for a  
debate

Human Interest

Pretty peopleand celebrities

Fame attracts eyeballs

Peculiarity

Bizarre oddities 

Is it w
eird and 

diffe
rent? Prominence

Why does anyone 
care?

MEDIA LIST SPREADSHEET
OUTLET NAME TITLE EMAIL NOTES
Sandwich News Sammy Which Food editor sandwich@eatfood.com

SOCIAL
@nycsandwiches Thinks tacos are sandwiches

LAST CONTACT
3/14 - pitched Pie story

RECENT ARTICLE
“Is it a Sub or Hoagie?”

SAY YES, BE KIND

https://book.redsauceamerica.com/
https://www.allthethingsweeat.com/
https://www.redsauceamerica.com/
https://www.designisthemessage.com/

